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202 5 OOH Market Insights Overview
Based on numbers of Large & X-Large OOH advertising faces
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TOP OOH CAMPAIGNS

NEW KAIRO | AN UPSCALE INTEGRATED COMMUNITY LAUNCHING NOW

NOON.COM | YELLOW FRIDAY FROM 20 TILL 30 NOVEMBER 2025

ALAM AL ROUM NORTH COAST | ANEW ICON UNVEIL

TALABAT | TALABAT BLACK FRIDAY OFFERS CASH BACK UP TO 25%
TATWEER MISR | WORLD CLASS INNOVATION IN DESIGN
VODAFONE | BLACK FRIDAY OFFERS FROM VODAFONE 2025
SOUEAST | INTRODUCING THE NEW S07 & S09

NAJM | THE HIGHEST RESIDENTIAL COMPOUND IN CAIRO

HAIER | SALE UP TO 35% FROM HAIER

BINBAZ DEVELOPMENTS | INCEPTION OF A NEW ESSENCE

SEVEN RESIDENCE | LIFE IS SIMPLER THAN THAT

KIN  AHOME IN THE HEART OF NEW CAIRO

MBC MASR | NEW SERIES & NEW PROGRAMS ON MBC MASR 2025
VODAFONE | FROM THE HEART OF HISTORY STARTS THE FUTURE
LA MANGA | AUTHENTIC RESIDENTIAL COMPOUND

GHONEIM DEVELOPMENT GROUP | FROM THE HEART OF CAIRO TO THE HEART OF SINAI SOON
O NINE | DESIGNED FOR THE NEXT CHAPTER

EL ARABY | COMBO OFFER COMBO SAVINGS

WESTVILLE | BRANDING FOR WESTVILLE

ZIA PARK RESIDENCE | PARK LIFE COMMUNITY
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MOOH Data provided by MOOH. To get more insights, reports and analysis on the OOH market contact:
OOH MEDIA INTELLIGENCE ~ €Nnquire@monitoringooh.com.

Disclaimer
To the best of our knowledge, the information contained herein is accurate and reliable as of the date of publication; however, we do not assume any liability whatsoever for the accuracy and completeness
of the campaign dates, which may vary their total running time during the first and last days of the month depending on the operational schedule of media locations.




