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Market Insights

October
202 5 OOH Market Insights Overview
Based on numbers of Large & X-Large OOH advertising faces
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CAMPAIGNS
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Total Campaigns New Campaigns Running
Campaigns

BUSINESS CATEGORY MARKET SHARE

OTHERS
2%

INDUSTRIAL & TECHNICAL SUPPLIES
1%

HOSPITALITY

1%
RETAIL

1%
MEDIA & BROADCASTING
2% "\
BUSINESS SERVICES __

REAL ESTATE
57%

ARTS & MEDIA
2%

FOODSERVICE
2%

CONSUMER ELECTRONICS
2%

FINANCE & INVESTMENT

3%
HEALTH CARE , /
3%

AUTOMOTIVE
3%

PUBLIC ADMINISTRATION
4%

TELECOMMUNICATIONS
7%

FMCG
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TOP OOH CAMPAIGNS

THE CORE NILE ISLANDSIBRANDING FOR THE CORE NILE ISLANDS

ONE OF ONEIBRIDGES & GROUNDS THE LATEST NEW PROJECTS FOR ONE OF ONE

ALJAR BRITISH DISTRICTIFLAGSHIP LIVING

QATARI DIAR REAL ESTATE INVESTMENT CO.I INSPIRING EXCELLENCE ACROSS DESTINATIONS
AQMARIBRANDING FOR AQMAR

MAJANIO% DOWN PAYMENT & UP TO 9 YEARS INSTALLMENT

TIERRAIYOUR PLACE ON EARTH LAUNCHING NOW

MANSOUR AUTOMOTIVEIOFFICIAL PARTNER OF THE OPENING CEREMONY OF GRAND EGYPTIAN MUSEUM
BRACKETSITHE ULTIMATE BUSINESS & RETAIL DESTINATION

HARBY GROUPIHISTORY ALREADY MADE

MIQAAT DEVELOPMENTSIA STORY TOLD IN TIME

CAPITAL ELITE DEVELOPMENTSIWE ARE THE ORIGINS

AL-OULA DEVELOPMENTSIWHERE VISION LEADS

POLOTANO SOKHNAINEW PHASE 10% DOWN PAYMENT & UP TO 6 YEARS INSTALLMENTS

ABU AUFIABU AUF THE OWNER OF THE MOOD

VYBEIBRANDING FOR VYBE

JETOURISTART YOUR JOURNY

SIA MALLIO% DOWN PAYMENT & UP TO 15 YEARS INSTALLMENT

THEREITHERE STORES LAUNCHING NOW

ARCOM DEVELOPMENTS | 2% DOWN PAYMENT & 80 MONTHS EQUAL INSTALLMENTS
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INnsiteooh com MENA'S OOH VOICE

MOOH Data provided by MOOH. To get more insights, reports and analysis on the OOH market contact:
OOH MEDIA INTELLIGENCE ~ €Nnquire@monitoringooh.com.

Disclaimer
To the best of our knowledge, the information contained herein is accurate and reliable as of the date of publication; however, we do not assume any liability whatsoever for the accuracy and completeness
of the campaign dates, which may vary their total running time during the first and last days of the month depending on the operational schedule of media locations.




